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First Post on Wikipedia 
for Social Media

-July 9, 2006

Social Media is the term 
used to describe media 
which are formed mainly 
by the public as a group, 
in a social way, rather 
than media produced by 
journalists, editors and 
media conglomerates. 

638
Revisions

Later

-March 1, 2009
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Facebook.com
Type: - Social Networks

• 175 million - Active users
• 120 - Average friends per user
• 3 billion – Total minutes on facebook per day

• Scleroderma Information Presence
• “Help Find a Cure Scleroderma”
• http://www.facebook.com/home.php?src=fftb#/gro

up.php?gid=2251239323

Youtube.com
Type: - Video Sharing

• $1.65B – Google Purchase Price
• >100 million  - Videos watched per day
• 10 hours –Video uploaded every minute

• Scleroderma Information Presence
• 130 videos – Information, experiences, and more…
• http://www.youtube.com/results?search_type=&se

arch_query=scleroderma&aq=f

Forums and Blogs
Message boards and 
communities

• 256  - Google results for “scleroderma blog”
• 4,600 – Forum topics on sclero.org

• Scleroderma Information Presence
• Forums on Sclero.org -

http://sclero.org/forums/index.php
• Most Popular Scleroderma Blog -

http://sclerodermablog.blogspot.com/

Twitter.com
Type: - Micro Blog

• 140 – Maximum characters per “tweet”
• $35 million – Latest round of venture funding
• $57 million – Total venture funding
• $0 – Total revenue from twitter.com

• Scleroderma Information Presence
• http://search.twitter.com/search?q=scleroderma
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SOURCE:  
•http://www.quantcast.com/sclero.org

Statistics for sclero.org Statistics for 
sclero.org/chapter/illinois

Implication:  Significant 
number of sclero.org
visitors are going to the 
Illinois Chapter site

SOURCE:  
•http://www.quantcast.com/illinois.com#summary
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SOURCE:  http://www.quantcast.com/sclero.org

Affinity measures the amount over the 
average that the audience visits these other 
sites

• For example,someone that visits 
sclero.org is 84.8 times more likely to visit 
doctorslounge.com than the typical web 
users

• Implication:  Understand what content 
on these other sites is attracting users

• Leverage those sites to build better 
content for your site
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Social Media Statistics on 11/3/08*

• Facebook Supporters
• Obama – 2,379,102 Supporters
• McCain – 620,259 Supporters

• MySpace Friends
• Obama – 833,161 Friends
• McCain – 217,811 Friends

• YouTube Views
• Obama – 18,413,110 views
• McCain – 2,032,993 views

• Twitter Followers
• Obama – 112,474 followers
• McCain – 4,603 followers

*SOURCE:  web-strategist.com



���������������
�������1�3��������)��/�������

5�������5�
����
���$3������������O�

��0�	��4�
���

To continue the mission of support, education, 
and research

•Listen and participate in existing conversations
• Message Boards - http://sclerodermafnd.proboards.com/
• Twitter - http://search.twitter.com/search?q=scleroderma
• Facebook Group - http://www.facebook.com/home.php?src=fftb#/group.ph p?gid=2251239323&ref=ts
• Yahoo JRD Youth Community - http://health.groups.yahoo.com/group/juvenilerheuma ticdiseases/
• YouTube - http://www.youtube.com/results?search_type=&search_ query=scleroderma&aq=f

• Integrate existing conversations into your communic ation
• Based on existing conversations; learn what your au dience is talking about
• Build on “News from Scleroderma Foundation” email to  make two-way conversation
• Make “News from Scleroderma Foundation” available to  Social Networks (News Feeds, Twitter…)

• Experiment with what’s out there
• The path to success requires trying some new things
• Don’t spend resources until you’ve learned the basi cs from free options
• Remember, this is a conversation, don’t expect this  to be a “one-time” initiative
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Slide 2 – Definition of Social Media
• http://www.merriam-webster.com/dictionary/social%20media
• http://en.wikipedia.org/wiki/Social_media

Slide 3 – Definition is (and always will be) changin g
• http://en.wikipedia.org/w/index.php?title=Social_media&diff=273960994&oldid=62939074

Slide 4 – Example – Scleroderma on Wikipedia
• http://en.wikipedia.org/wiki/Scleroderma 
• http://en.wikipedia.org/wiki/Scleroderma_(genus)
• http://en.wikipedia.org/wiki/Systemic_sclerosis
• http://en.wikipedia.org/w/index.php?title=Scleroderma&action=history

Slide 7 – Current Technology Landscape Highlights
• http://www.facebook.com/press/info.php?statistics
• http://www.google.com/search?hl=en&client=firefox-a&rls=org.mozilla%3Aen-

US%3Aofficial&hs=BQz&q=%22scleroderma+blog%22&btnG=Search
• http://www.youtube.com/t/fact_sheet
• http://www.sclero.org/forums/
• http://en.wikipedia.org/wiki/Twitter

Slide 8 – Quantcast statistics for Sclero.org
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Slide 9 – Quantcast statistics continued…
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Slide 10 – The Power of Social Media Presence
• http://www.web-strategist.com/blog/2008/11/03/snapshot-of-presidential-candidate-social-networking-

stats-nov-2-2008/


